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MEDIA RELEASE – Ad hoc announcement pursuant to Art. 53 LR 
 
 
Lalique Group announces preliminary figures for the 2022 financial 
year 
 
Zurich, 14 March 2023 – Lalique Group SA (SIX: LLQ), which is active in the 
creation, development, marketing and global distribution of luxury goods, 
today announced its preliminary, unaudited figures for the 2022 financial 
year. Operating revenue rose by around 20% compared to 2021 to 
approximately EUR 170.0 million. EBIT increased to around EUR 13.2 million, 
or EUR 11.5 million excluding extraordinary income recorded in the first half 
of 2022, with an EBIT margin of around 7.7% or 6.8%, respectively.  
 
As expected, Lalique Group reported a strong, broad-based rise in sales for the 
2022 financial year, reflecting contributions from all of its business segments, 
which generated double-digit growth rates. Overall, Lalique Group’s operating rev-
enue increased by around 20% compared to 2021 to approximately EUR 170.0 mil-
lion. As previously announced, this includes extraordinary income of EUR 1.7 mil-
lion recorded in the first half of 2022 in connection with the resolution of a legal 
matter. 
 
Developments on the cost side reflect the expansion of the business and intensi-
fied marketing and sales activities, as well as the partially reduced cost base in the 
prior year as a result of lockdown-related closures due to the pandemic. The 
Group also increased its production capacity in 2022 with a view to driving future 
growth. This included investing in a powerful and efficient melting furnace for the 
crystal manufacturing business and increasing resources in the area of cold glass 
production. Personnel costs rose to around EUR 42.0 million in 2022, an increase 
of around 22% compared to the prior year. Other operating expenses totalled 
around EUR 27.8 million, corresponding to an increase of around 28%. At around 
EUR 15.7 million, depreciation and amortization were around 10% higher than in 
the prior year. 
 
Earnings before interest and taxes (EBIT) rose to around EUR 13.2 million in 2022, 
compared to EUR 9.6 million in the prior year. The EBIT margin improved to ap-
proximately 7.7%, compared to 6.8% in 2021. Excluding extraordinary income of 
EUR 1.7 million mentioned above, Lalique Group grew its EBIT by around 19% in 
the year under review to approximately EUR 11.5 million, with an EBIT margin of 
around 6.8%. 
 
The complete final audited figures for the 2022 financial year will be published by 
Lalique Group on 19 April 2023. 
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Media contact 
Lalique Group SA 
Esther Fuchs 
Head of Communication & PR 
Grubenstrasse 18 
CH-8045 Zürich 
 
Phone: +41 43 499 45 58 
esther.fuchs@lalique-group.com  
 
 
Lalique Group 
Lalique Group is a niche player in the creation, development, marketing and global 
distribution of luxury goods. Its business areas comprise perfumes, cosmetics, 
crystal, jewellery, high-end furniture and lifestyle accessories, along with art, gas-
tronomy and hospitality as well as single malt whisky. Founded in 2000, the com-
pany employs approx. 770 staff (full time equivalents) and has its headquarters in 
Zurich. The Lalique brand, from which the Group derives its name, was created in 
Paris in 1888 by the master glassmaker and jewellery designer René Lalique. The 
registered shares of Lalique Group (LLQ) are listed on the SIX Swiss Exchange. 
 
You can find further information at: www.lalique-group.com 
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